Brochures and Flyers That
Get Attention

Welcome! Let me introduce myself before we go on with this session on
brochures and flyers.



To focus on our t-opic today, |l et ds do tFh

Go around and introduce yourself, your name, organization. Let us also know
what gets your attention.

Fire truck sirens

Alarms

Loud music

Bright colors

A parade

Movement- flag, blinking lights



(6Biting attention with brochures
andiflyers reguires:

—planning
—following simple designi rules

Pl anning is the most i mportant step but
on some simple design rules to keep in mind. The two go-imahnand.

As an added bonus, developing brochures and flyers that get attention means
you also get a chance to be creative!



‘What IS your goal?

KRnewiyour audience
Think “package”
What Is your budget?.

Remember, planning is the most important step in this whole process. If you do not give this step

enough time, you wondt get the attention you ne
What is your goal?
I't may be to inform, notify, sell, or advise. B «

communicate. You want your work to catch the eye and stand out from thdatestyour final
products will be a reflection of you as a professional and also of our organization.

Who is your audiences it the general public, a group such as members of an association like

the Cattleman or Pork Producers, or perhaps women, child care providers, or people in business?

How do you reach your audience? Will you hang flyers on bulletin boards at the library and

WalMart, or mail a brochure directly to a palefined list? Always keep in mind, why would

they pick up the brochure? Your audience is aski
your text with that in mindExample: Do you want to be a millionaire? Sign up for the Saving

and Investing selétudy course.

Thi nk n Pasyok degignirochure, flyer, certificates, letters, directions, welcome sign,
thank you lettersi See BSF example!

Your budget will determine a lot of your design and distribution decisions but do not feel
constrained.Extension is good at barely getting byve cannot always get our work printed

but we have copiers, Risographs, and computer pI
assistance. If you do copying or printinghiouse, how many copies will you need? What do you

have on hand? How much does a color print cartridge cost for your printer? Will you have to use

colored paper in your office or can you afford fancier paper such as from PaperDirect that you

can run through your printer or copier?



Elements of Design
—Headlines
— Taxt
— Pictures

— Space

Your success in getting attention is in the details. Even if you are not a detail
oriented person, following some simple design rules will get the attention your
program needs.

The el ements of design include headl i nes:s
a bit more detail about these yet.



shlpeface
=SENIght style

— 32rif or S0l Sy

— do NOI use allCAPS

— keep point size consistent
— limit /talic

There are few rules regarding typeface (or font):

Use the right style- use only the fancy stuff for headers; for body text, use a
clear easily readable facdO SUPPLEMENTAL PAGE

Serif or sans serif?TO SUPPLEMENTAL PAGE

Do not use all caps caps are hard to read, use caps only for emphasis

Keep the point size consisterthroughout the same size headlines, the same
size for body text

Limit italic - use no more than 20 words; use for something special like a quote
or testimonial.

Then ARROW to next page



0[{'5 Funeral- _th'ie GMTLfOT‘ Hire

Cowboy Bob, Prop.
Morticia Olds, Dir. “You point, we shoot”

Anywhere, USA 555-1234 Anywhere, USA 555-9876

Olds Funeral Home GUN FOR HIRE

Cowboy Bob, Prop.

Morticia Olds, Dir. “You point, we shoot”

Anywhere, USA  555-1234 Anywhere, USA  555-9876

Atypeface that works in one situation mightibappropriate for another.

#11 Typeface is called Chillér probably not the best choice in this case

#21 Typeface is more appropriate (Lucida Calligraphy) proper, reserved

#3 (GunforHire#1)t he same typeface doesnodt
#4il think this works better, donot

ARROW back

quit
you?



N
<«

Times New Roman Serif

Bookman - Highly readable
Garamond - Good for body, text

Tahoma Sans Serif
Arial = Stylishrand/faster
Twentieth Century - Good for headers

Whether to use serif or sans serif should be a prime consideration. Using type
can get attention, convey information or create a mood.

Rule of thumbis to use serif on body type and sans serif for headers, however,
that is not a hard and fast rule. If it makes sense to go the other wayj, flss0
be consistent throughout your brochure and/or flyer.

Personally, | like Times New Roman because it is a common text used in print
and is easy to read. It also translates well to .pdf.

ARROW back



MU Extensionds graphic standards can be
resources. Also, if you are withH, remember to follow your national graphic
standards.



